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Plan your high-engagement presentation Clean Sheet Thinking™ 

 
 

What:  

  

How Long:  

  

Who:  

  

When:  

  

Where:  

  

Materials  
to bring: 

 

What are the objectives and goals for this presentation? 

 Yours  

  

 Theirs  

  

 Others  
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What do I know about the audience? 

 

What do I want them to: 

 Think?  

  

 Feel?  

  

 Do?  

  

Things that I must demonstrate (what can I show, not just tell?) 

 

  

Key message –(use the SWAMPUM criteria: Simple, What the audience needs to know from me, Action-
oriented; Motivates with either pleasure or pain, Personalized to them, Urgent/ important, Memorable) 
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